DAFTAR ISI

Halaman
HALAMAN JUDUL ..o e [
LEMBAR PERSETUJUAN ..ottt i
LEMBAR PENGESAHAN ..ottt st i
KATA PENGANTAR .ottt et 1\
ABSTRAK et Vi
ABSTRACT oottt ettt reanes vii
DAFTAR IST ot re e viii
DAFTAR TABEL oo Xi
DAFTAR GAMBAR ...ttt xii
DAFTAR LAMPIRAN ...ttt sttt Xiii
BAB I  PENDAHULUAN .....oociiiiie it 1
1.1, Latar Belakang ....cccooveiiniiiiiiieec e 1
1.2. ldentifikasi dan Pembatasan Masalah ...........cccccccoeciiiiiiiiinnnnnn, 7
1.2.1. Identifikasi Masalah ..........ccccccooeviiiiiieiec e, 7
1.2.2. Pembatasan Masalah ..........ccccocoiiinininiiici e 8
1.3. Perumusan Masalah ............cccooerriiiiiiiiiiiee e 8
1.4, Tujuan Penelitian ........ccccccoiiiieiiic e 9
1.5. Manfaat penelitian ... 10
BAB Il LANDASAN TEORI .....ooiiiiiicieie e et 11
2.1, TINJAUAN TEOM evveriiieiecieeiieeie ettt 11
2.1.1. Perilaku KONSUMEN ..c.coiviiiiiieciieieee e 11
2.1.1.1. Model Perilaku Konsumen ...........cccccocvevrvnnenne. 12
2.1.2. Keputusan Pembelian ..o 13
2.1.2.1. Macam-macam Keputusan Pembelian ............. 15
2.1.2.2. Proses Keputusan Pembelian ..........c.ccccocevvnns 15
2.1.2.3. Dimensi Keputusan Pembelian......................... 19
2.1.2.4. Faktor-faktor yang Mempengaruhi Keputusan
Pembelian .........cccoveieiiiice 19
2 I T AV 1= (-] S S 20
2.1.3.1. Peranan Merek .......ccccooveriinieiienene e 21
2.1.3.2. Tujuan Pemberian Merek ..........ccccccevviininnnnn. 21
2.1.3.3. Manfaat Merek (Brand) ........ccccccocevviviiinnnnnne. 21
2.1.4. Citra Merek (Brand Image) ........ccccoovvvivienencnenennn 22
2.1.4.1. Dimensi Citra Merek ........ccccoovviiniiniiiiine, 23
2.1.4.2. Cara Membangun Merek yang Kuat ................ 24



2.1.5. HAIQA .ooiiiiieiiiie it 25

2.1.5.1. Prosedur Penetapan Harga ...........ccccoceveiinnnnnns 26

2.1.5.2. Penetapan Harga .........ccccoeeevvviniiieniiiesiiee s, 27

2.1.5.3. Dimensi Harga..........cccoovrviiviieieneicieseneins 29

2.1.6. Kualitas Produk...........ccccoviiiiiiiiiiiiieieeec e 30
2.1.6.1. Pengertian Kualitas ..........ccccoovviiiininiiiencnnnn 30

2.1.6.2. Pengertian Produk...........cccocveveiieneiiniicrecn, 30

2.1.6.3. Pengertian Kualitas Produk..............cccccocevvninnne. 30

2.1.6.4. Atribut ProduK..........c.cooviiiniiiiin e 31

2.1.6.5. Klasifikasi Produk..........c.ccccooeieiininiiniennnnn 32

2.1.6.6. Dimensi Kualitas Produk ...........ccccoceveiiiininnne. 33

2.2. Hasil Penelitian Sebelumnya .........cccocoveiiiiiiniiiiiee 34
2.3. Hubungan Antar Variabel ...........c.ccccoveiiiieiiececc e 38
2.4, HIPOTESIS ...veiiiiiiieiet ettt 40
2.5. Model Penelitian ........ccooviiimeniiiiiiise e 41
BAB 111 METODE PENELITIAN ..o s 43
3.1, DeSaIN RISEL ..veovieiiiiiiiieeie ettt 43
3.2. Jenis dan SUMDEr Data .........cccccooererenenieninisieiesese e 43
3.2.1. JeNiS DAt ..c..ocvveiieiiiieceese e 43
3.2.2. SUMDEr DALA .....coovvivieviiieiieie et 44

3.3. Populasi, Sampel dan Teknik Pengambilan Sampel .................. 45
3.3.1. POPUIAST ..ooeiiiiiiiieecc e 45
3.3.2. SAMPEL oo 46
3.3.3. Teknik Pengambilan Sampel ..........c.ccocoovveiiiiiiieiecen, 47

34, UNITANALISIS .o 48
3.5. Definisi Operasional Variabel ............c.ccccoooviiiiiciciceee, 49
3.6. Teknik Analisis Data ........ccccevveviiiiiiieie e 52
3.6.1. Uji Validitas dan Reliabilitas...............ccoeevvveiiiiieieciecenn, 52
3.6.1.1. Uji Validitas. .....cocoveiiriiiiiiiiieceee s 52

3.6.1.2. Uji Reliabilitas .........c..ccccoveeiiiiiiiiiiccccicceee 53

3.6.2. Uji ASUMST KISIK ....ccveviiiiiiiiiiiiieeee e 54
3.6.2.1. Uji Normalitas Data...........ccccceeeevvevreiieiieneenns 54

3.6.3. Uji Analisis Linier Berganda ............cccceoeveneiencinnnnnnn 55
3.6.4. Pengujian HIpOteSIS.......ccoveiveiiiiicie e 56
36.4. 1L UjJi Fuoreeeeeee e 56

3.6.4.2. Uji t (Uji Parsial) .....ccocoveveeiiiiiiiiieecciecee 57

3.6.5. Koefisien Determinasi (R?) .....ccccevevevreeeverecreieeeieeeeenas 57

BAB IV HASIL PENELITIAN DAN PEMBAHASAN .......c.cccoovvviiiree. 59
4.1. Hasil Penelitian dan Pembahasan ..........c.cccccoveveieiennicieinanns 59
4.1.1. Deskriptif Data / Karakteristik Responden ..................... 59
4.1.2. UjJi ValiditaS.....cccoveieiiieieie i 63
4.1.3. Uji Reliabilitas.......cccccovviveiiieiiceceeiee e 66
4.1.4. Uji ASumsi KIaSIK .......cccoeviiiiiiiiieiieccic e 67
4.1.4.1. Hasil Uji Normalitas Data ............ccccoeeriiinnnnns 67



4.1.5. Analisis Regresi Linier Berganda............ccccccocevvevirennenn. 68

4.1.6. Pengujian HIPOLESIS ....coovveiiiiniiiiiiieieieee e 69

4.1.6.1. UJi Foorrc e 69

A4.1.6.2. UjJi oo 70

4.1.7. Koefisien Determinasi (R?) ........ccocevvvvviveeeesierennenn, 72

4.2. Pembahasan Hasil Penelitian ..........cccoceeiiiiiii i 73

4.3. Temuan PENEIIIAN ......cvveicvieiiie e 78

4.4, Keterbatasan Penelitian...........ccceveieiviieiiiiiiiie i 79

BAB V KESIMPULAN DAN SARAN ......ocotiiiiie it 80
5.1 KeSIMPUIAN ... 80

B.2. SAMAN i e e 82

5.3. Implikasi Penelitian ... 83
DAFTAR PUSTAKA .ttt sttt 85
ANV 1A AN 87

Xi



Nomor

1.1.
1.2.
1.3.
2.1.
3.1.
3.2.
3.3.
4.1.
4.2.
4.3.
4.4,
4.6.

DAFTAR TABEL

Nama Tabel Halaman
Brand Value Kategori Bedak Wajah 2014-2016 ..........c.ccccoceeveieennnns 3
Top Brand Index Kategori Bedak Wajah 2013-2016 ............cccceeveeee. 4
Daftar Range Harga Bedak Wajah 2017 ...........cccccoveveviievnececieeeen 5
Penelitian Terdanulu .........ccoccooiiiiiiiei e 34
Instrument Skala Likert Dalam Penelitian ...........ccocovvviieniiciiinnnns 44
Operasional Variabel ... 51
Nilai Cronbach AIPNa .........ccoovviiiiiicc e 54
UJEValIITaS ...t s 64
Uji Reliabilitas ......cccvevieiieeiiee e 66
Hasil Uji Regresi Linier Berganda..........ccoovviiiiniiiniinencee e 68
HaSH UJIF oot 70
HaSHl UJI T oo 71

xii



Nomor

1.1
2.1.
2.2.
2.3.
4.1.
4.2.
4.3.
4.4,

4.5.
4.6.

DAFTAR GAMBAR

Nama Gambar Halaman
Pra Survey Total Penjualan Bedak Wajah ...........ccccceeieiiiiniicnennnn 6
Model Perilaku KONSUMEN ......cooiiiiiiiiiie e 12
Proses Keputusan Pembelian ..o 16
Model PENEITIAN ......ocveiiiiiiiiieeee s 42
Responden Berdasarkan UsSIa ...........ccccooeviiiniiiniiieec e 59
Responden Berdasarkan Pekerjaan ............ccccoevveieiieiie e 60
Responden Berdasarkan Pendapatan Perbulan ..., 61
Responden Berdasarkan Berapa Kali Membeli Produk Bedak Wajah
Merek Viva Jangka Waktu 3 Bulan Terakhir ...........ccccccoceiiiiiinninnn. 62
Responden Berdasarkan Jenis Bedak Wajah...............cccccooveviiieinenns 63
Hasil Uji Normalitas Data Secara GrafiK............cccccoovveneiiienniinnn. 67

xiii



DAFTAR LAMPIRAN

Nomor Nama Lampiran Halaman
1. Lampiran Surat Permohonan Pengisian KUESIONEr ............cccccvevverveenee. 87
2. Lampiran Pra Survei Data Penjualan.............ccoooeiiiiiiniiiciiee 92
3. Lampiran Data Karakteristik Responden.............ccccoovvvevviveieesecnnn, 94
4.  Lampiran Tabulasi Data Pre-Test 30 Responden ..........cccccocevinvnnnnns 97
5. Lampiran Tabulasi Data 100 Responden...........c.cccoeveveeveivieieesieennenn, 98
6. Lampiran Hasil Uji Valditas Pre-Test 30 Responden..............cccceenuee. 103
7. Lampiran Hasil Uji Reliabilitas ..........ccccooveiiiiiiiiciicceccece e, 107
8. Lampiran Hasil Uji Asumsi KIaSIiK.............ccccooiiiiiiiiiiii 109
9.  Lampiran Hasil Uji REGIESI ...........ccceiieieiieiee e 110
10. Lampiran Tabel nilai r product moment ...........c.ccooveivienencie s 113
11. Lampiran Tabel nilai diStribusi t...........cccoceiieiiiiieiee e, 115

Xiv



